
The facts and figures associated with not recycling

and disposing of used oil in an approved manner

could fi l l  a book. In fact quite a few books, says

Raj Lochan, CEO of ROSE.

“In our 10 years of operating, our constant quest

has been to inform the

general public that used

o i l  i s  both  a  threa t  to

t he  env i r onmen t  and ,

more importantly, to the

indiv idual . However, as

with so many risks, unless

they are tangible and at

your doorstep, you tend

to ignore them.”

W h a t  R O S E ,  i n

c o l l a b o r a t i o n  w i t h

a d v e r t i s i n g  p a r t n e r

Berry Bush BBDO, set out

t o  a c h i e v e  w i t h  a n

adve r t i s i ng  campa ign

was to get the threat of

used oil not only over the

doorstep, but  onto the

dining room table.

“We submit ted several

e x e c u t i o n s  o n  a

campaign to highlight the

d a n g e r s  o f  p o o r l y

disposed used oil. After

many sessions with the

ROSE executive team, the

combined thinking was

that if we could illustrate

that used oil can end up

almost anywhere,  then

we would have succeeded. Out of that thinking

came the “oi l  in the soup” advert,” says Peter

Gausis, Executive Creative Director of Berry Bush

BBDO.

Lochan bel ieves the message wil l  str ike home.

“It is a dramatic execution in visual terms of the

extreme downside of not using the proper disposal

methods for used oil, and it will definitely lift our

profile and drive home ROSE’s message. Our target

is to recycle every litre of used oil, and without the

support of the public, the task will be impossible.
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Water gardens either late at night or early in the morning.
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Discovering oil isn’t
always a good thing.

The oil you don’t recycle could end up
where you’d least want it: in your home.

With success comes responsibility. That’s
why the majority of lubricant companies in South
Africa share one goal. Since 1994 Rose has
collected and recycled more than 300 million
litres of used lubricating oil which would have
otherwise ended up polluting the environment.

Protecting natural resources, especially our
water, is every South African’s responsibil ity.
Help us save the environment.

As a non-profit organisation, Rose is funded
and supported by BP, Blendrite Chemicals,
Caltex, Castrol ,  Engen, ExxonMobil ,  Fuchs
Lubricants, Multisol, Petroleum Fine Products,
Sasol, Shell, Total and Valvoline.

For more information call 021 448 7492,
e-mail usedoil@iafrica.com or visit our website
www.rosefoundation.org.za for a drop off point
closest to you.

Call Oilkol (Pty) Ltd on 0800 107 107 for your
next used oil collection.
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Pg 2 If a shower is too hot, turn the hot tap down, not the cold tap up.

Kenya gears up for used oil management

Project update

ROSE Report

In November 2004, Raj Lochan, the CEO of ROSE, was invited

to present ROSE’s used oil collection model to the Petroleum

Insti tute of East Afr ica (PIEA) at a workshop attended by

petroleum manufacturers and marketers, government officials,

environmental consultants and environmentalists.

“ROSE was invited to Kenya because many of our members

have operations in that country, and word of ROSE’s successes

in SA had spread. I must say they were extremely impressed

by what we were doing, both as an organisation and a country.”

After  a very part ic ipat ive workshop Kenyan role-players

convened a  s teer ing commit tee which wi l l  in i t ia te  the

formation of a body to actively engage in the formal collection

of used oil.

The participants lauded the South African initiative and the

Kenyan government officials present called for their ministry’s

support in getting a ROSE-type model off the ground. It was

also decided that  P IEA would p lay a p ivota l  ro le in  the

way forward.

“The collection and recycling of used oil is not a technically

challenging task; what it takes is education, facil it ies and,

above all, a desire to get on with it. Kenya has that desire.”

“There is no doubt that it will lead to other invitations from

southern African countries. We are happy to assist all of them,

especially as it fits into government’s goals for NEPAD. I predict

that the SWOD Foundation (Safe Waste Oil Disposal) will soon

be born. Viva Kenya!”

After the successful imple-

men ta t i on  o f  t he  p i l o t

p ro jec t  i n  the  Wes te rn

C a p e ,  b o t h  R O S E  a n d

Co l lec t -A-Can cont inue

t h i s  p a r t n e r s h i p  w i t h

another jo int  venture in

Kwazulu Natal.

Since the inception of the

pilot project in the Western

Cape, in November 2003,

over 36 tons of metal cans

and 6 tons of plastic cans

have been collected from

about 400 service stations.

These have been recycled

through SA Metal, Plasti-

Cyclers and Indigo Plastics

in the Western Cape.

The project now moves on to Kwazulu Natal into the capable

hands of Vincent Zwane, branch manager at the Collect-A-Can

depot in Westmead, Pinetown.

Initially about 300 service stations will be participating in the

project in the greater Durban and surrounding areas, with the

anticipation of matching the Cape’s efforts.

Pictured at the Collect-A-Can offices in Westmead, Pinetown, and Kwazulu Natal. Left to Right: Raj Lochan (CEO, ROSE); Barry Warren
(Regional Manager, Collect-A-Can); Vincent Zwane (Branch Manager, Collect-A-Can); Frederic Alleaume and Philile Nkomo of
Collect-A-Can Durban.

Forecourt Project moves to Kwazulu Natal

Out & About



Recognising Champions

Meet the ROSE Directors

ROSE Report

ROSE is in the extremely fortunate position of having directors

on its board who can all identify with ROSE’s quest to recycle

every litre of oil and can assist putting plans in place to achieve

this goal.

ROSE would like to congratulate Heinrich, Kutlwano and James

on their recent appointment to the board. “Welcome to the team
and I look forward to working together,” says CEO Raj Lochan.

“Perhaps it is not something we do enough of, but I would like
to use the ROSE Report to thank the member companies for
appoint ing senior and experienced people to serve on the
ROSE Board.”

ROSE, together with ASSET (Association for

Education Transformation), is continuing its

suppo r t  f o r  p rev i ous l y  d i sadvan ta ged

students by extending the bursaries offered

to 2 students in 2004.

Both Sakhiwo Mzamo and Zukisani  Pote

performed admirably last year, passing all

their courses with very good grades. They

now proceed to their third and final year of

study at the Peninsula Technikon.

During the December recess During the

December  recess  Sakh iwo  spen t  t ime

working with Engen Petroleum in Cape Town,

doing his in-service training. He worked in

t h e  S a f e t y,  O c c u p a t i o n a l  H e a l t h  a n d

Environmental departments.

Zukisani did his in-service training with WSP Walmsley in

Cape Town, involved in projects on underground pollution,

remediation, sampling and report writing.

“Both students enjoyed their respective experiences immensely.

On behalf of ROSE and ASSET, we thank Engen’s Sedick Gydien

and WSP Walmsley’s Sean Doel for their assistance and their

offer to the two students to enable them to forward their careers.”

Students receiving their bursaries at the ROSE office
Raj Lochan (CEO ROSE); Sakhiwo Mzamo; Derek Joubert (CEO ASSET) and Zukisani Pote.

ROSE renews students’ bursaries

Keith Shaw: Appointed by
Caltex to the ROSE board in
August 2003 as Director. He is
the General Manger: Lubricants
Sales and Marketing – RSA.
He is  based in Rosebank,
Johannesburg.

Heinrich Eksteen: A director
since December 2004. He is
the Lubricants and Specialities
Manager for Total SA, and is
based in Rosebank.

Kutlwano Motlogeloa: Joined
the ROSE board in December
2004. She is the Market Space
Manager (Africa) for Castrol,
and is based in Parktown.

James Brits: Appointed to the
ROSE board in December 2004.
He is currently the Channel
Manager: Franchise Workshops
for BP based in Parktown.

Put food colour in the toilet tank – if it appears in the bowl you have a leak. Pg 3

The rest of the team that drives the
environmental management of used oil



A constantly dripping tap can waste up to 10,000 litres a year.

ROSE Depots
Cape Town Cnr Lood & Viben Streets, Brackenfell, 7560

(021) 981 5568, oilkolcpt@compute.co.za
Durban 103 Vintner Place, Propecton, 4110

(031) 912 1529, oilkolkzn@compute.co.za
Port Elizabeth 61 Paterson Road, North End, 6001

(041) 487 3271, oilkolec@compute.co.za
Johannesburg 18 Nellmapius Street, Chamdor, 1739

(011) 762 5506, oilkol@exol.co.za

Contact Details
ROSE Foundation
Suite A9, Waverley Court
7 Kotzee Road, Mowbray 7700
Tel: (021) 448 7492; Fax: (021) 448 7563
E-mail: usedoil@iafrica.com
Website address: www.rosefoundation.org.za

The Green Guide
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Did you know

One in every 2 cars on SA's roads is over 10 years old, and

one in 5 is a grandfatherly 20 years or more. What this indicates

is that South Africans in general look after and care for their

vehicles. On average one in 9 of the general population owns

a vehicle.

"The way this impacts on the environment is that research

shows that the older cars are often serviced by their owners,

and do-it-yourself  oi l  changing is common. In the USA over

50% of motorists change their own oil."

For  a l l  D IY  o i l  changers , a  sumpy makes co l lect ing used

oil easy. To dispose of this oil, visit our website to find a collection

point nearest to you.

More motorists changing their own oil

Some environment-sensitive days to remember
• February 2: World 

Wetlands Day. 
Promoting the 
conservation of 
wetlands around
the world.

• February 28: 
National Science 
Day. Highlighting 
the role of science.

• March (Third week):
National Water 
Week. Focuses 
public attention 
on water.

• March 21: World 
Forestry Day. Plant a
tree and increase the
green cover.

• March 22: World 
Water Day. Drinking-

 water sources are 
fast depleting.

 • March 23: World 
Meteorological Day.
Recognises the role
of meteorological 
services.

• April 7: World Health
Day. Creating 
attention around 
health standards.

• April 18: World 
Heritage Day. The 
environment 
includes not just the
natural surroundings,
but also the 
man-made ones.

• April 22: Earth Day. 
Spotlighting the 
hazards of 
modernisation.

• May 31: Anti- 
Tobacco Day. 
Education 
concerning the ills
of smoking.

• June 5: World 
Environment Day. 
Preserving the 
environment.

 • June 17: World 
Desertification Day.
Combating 
desertification 
and drought.

• July 11: World 
Population Day. 
People numbers are
growing at a 
dangerous rate.

Available at most stores

The Sumpy is an 18 litre plastic container intended
for use by the Do It Yourself (DIY) market. It prevents
a mess, is easy to store and, above all, it enables safe

recycling. It is a must for any motorist doing his
oil change at home.

See our water saving tips at the foot of each page.


